Grand Hotel
New York

Sean MacPherson took the furniture your parents
tossed and the ambience of Rosemary’s Baby
and created a hospitality empire
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Grand Hotel
New York

Sean MacPherson regenerated New York’s grand tradition of hotel socializing, but with competitors
moving into the East Village, can he keep the premier crew coming to his new venture, the Ludlow?

BY BEN WIDDICOMBE

“If you do something that is decidedly and
determinedly cool or hip, it's probably not very
hip.”

According to hotelier Sean MacPherson,
the slow burn is all. This week, the 49-vear-
old Californian opened the Ludlow hotel on
the Lower East Side, the sixth and largest in his
growing empire of soigné, Downtown lodg-
ings and restaurants.

At 184 rooms, the Ludlow is almost 50 per-
cent larger than the nearby Bowery Hotel, the
breakout East Village success opened by Mr.
MacPherson in 2007. The Ludlow joins a hos-
pitality portfolio thatincludes the Waverly Inn,
the Park restaurant in Chelsea, the Maritime,
the Jane and Marlton hotels on the lower west
side and the Crow’s Nest in Montauk.

Together, Mr. MacPherson's properties have
defined Downtown cool for 14 vears thanks
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to a canny grasp on timing. After the upward
movement of development on the Lower East
Side in the late '8os, things sort of stalled. First,
Rudy Giuliani stopped dancing, then Michael
Bloomberg raised the rent and banned smok-
ing. Mr. MacPherson was laving the tables just
as Lower Manhattan developed its taste for
artisanal gimlets. And as the glitterati and the
fashion set took note, he pulled off the minor
miracle of making hotel restaurants cool
again. Best of all, the punters had to go outside
to smoke, guaranteeing attractive set dressing
outside MacPherson hotel doors, like a regular
late-night delivery of Barneys mannequins.

Yet for all the gliz of the clientele, Mr.
MacPherson has built his reputation on a
slightly old-fashioned design aesthetic that
emphasizes maker-details like casement win-
dows, marble mosaic floors and turned-wood
bed frames. (“Think Trustafarian meets Miss
Havisham,” the hotel's own press notes remark
of the oak-paneled Ludlow lobby, with its “dis-
tressed limestone fireplace.)

“I never want to do something that smacks
of being hip per se, and there’s something nice
about real things, real materials, real comfort
and all that type of stuff,” says Mr. MacPherson,
sitting in a brand new corner room on the 16th
floor of the Ludlow to meet with the Observer.
“I think that's ultimately some kind of luxury.”

“Sean has a way of combining eclectic and
disparate elements like a film production
designer,” the acclaimed Italian video artist
Marco Brambilla, who has been a friend for 20
years, tellsthe Observer. “He creates a place that
only previously existed in his imagination yet
taps into a familiar collective consciousness.”

Mr. MacPherson is also not above putting
his friends to work.

“He is extremely hands-on and detail-
oriented when it comes to design,” says Mr.
Brambilla. “I remember him and I moving fur-
niture in the Bowery lobby on a Sunday after-
noon before the hotel opened. He had just
driven back from a furniture fair upstate and
personally picked up the pieces he wanted for

NEW YORK OBSERVER « JUNE9,2014



WICHA EL WA DLE/FOR NEW YOFX DBSERS ER

Sean MacPherson at the Ludlow.






